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Hello, I’m Peter Trigar,  
here is a selection of projects that  
showcase my creative thinking. 
 
Further work can be found  
at petertrigar.design



Key responsibilities:

INDEPENDENT CINEMA
Thornbury Picture House

Problem

The Thornbury Picture House is a 
family run business, screening a mix of 
new releases, documentaries, cult and 
classic movies. Their previous website 
was a templated system that required 
plenty of double handling of content 
uploading and creation. Editing the film 
database site, and their own website. 
 

Challenges 

Creating a visual consistent design that 
adheres to the current brand identity 
as well as creating a frictionless user 
experience. The back-end system 
also needed to use a third-party film 
database and payment system.

Result

Redesigned the user experience and 
the UI across the website.
Automation also played a major role 
in the admin side of the new website. 
Developing a system where film data 
— be it imagery, session times or film 
credits — is displayed via an API from 
a commercial film database, just from a 
simple code input by the admin.
Creating an easy data upload process 
for new films and screenings, as well 
as managing the point of sale. Making 
a  fictionless process when buying a 
ticket and viewing film information from 
the customer side.

Key responsibilities

— Stakeholder management
— Art direction
— Wireframing
— Prototyping
— UX design
— UI design
— Workshop facilitation
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Key responsibilities:

EASIER WORKFLOW  
ONLINE & OFF
Phil Anderson Cycling 

Problem

Redesign a well established and 
successful cycling tour company 
owned by Phil Anderson, a sporting 
icon known for being the first Australian 
(and first non-European) to wear the 
prestigious yellow jersey in the Tour de 
France. The clientele that are booking 
tours with Phil are enthusiasts wanting 
to experience a cycling holiday with a 
former professional in a VIP setting. 

Redesigning the brand identity across 
digital and print media. Consulting on 
the current booking and marketing 
processes, work directly with the 
business owners to create a new 
design system from the booking side 
through to the logotype, marketing 
material and user experience of the  
new website. 

Challenges 

The three key words that we used 
to base the brand identity on were 
captivate, entertain and motivate. 
Creating a consistent visual language 
across digital, that was then rolled-out 
across various mediums. 

Result

The brand identity refresh and clear 
and intuitive navigation of the new 
digital platform has given Phil Anderson 
Cycling an easier workflow for 
bookings and transactions. 

Key responsibilities

— Stakeholder management
— Creative direction
— Brand strategy
— Art direction
— Graphic design
— Identity application & rollout
— Wireframing
— Prototyping
— UX design
— UI design
— Workshop facilitation
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A REFRESHING COFFEE  
EXPERIENCE IN 
SOUTHERN CHINA
Ricarica coffee company

Problem

Located in the business district 
of Southern China, Ricarica is a new 
Chinese coffee brand, aiming to create 
a convenient and affordable experience, 
supplying quality coffee. 

The roll-out of the brand identity 
needed digital design and marketing 
material across multiple channels. A 
bilingual website would become the  
platform for coffee information, events 
in and around Southern China.
Implementing a pre-ordering system on 
the website using a Wechat-pay POS 
was also needed.

Challenges

Creating a Mandarin and English brand 
identity across digital and print. The 
visual language differs considerably 
to that of the Western coffee scene, 
cultural ideas on colour use and 
typography were a major challenge to 
the project.

Result

A refreshing take on coffee culture, 
that has seen the business develop 
additional outposts across China. 
With plans to expand their business 
objectives over the next 3 years.

Key responsibilities

— Stakeholder management
— Creative direction
— Brand strategy
— Art direction
— Graphic design
— Identity application & rollout
— Wireframing
— Prototyping
— UX design
— UI design
— Workshop facilitation
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WALKING IS A GREAT 
WAY TO START THE DAY 
VicHealth

Problem

The Change to Walking Program is a 
pilot behaviour change initiative funded 
by VicHealth and delivered through 
Victoria Walks. The pilot program aimed 
to test the effectiveness of specific 
nudge theories, to encourage walking 
for short trips to train stations and 
primary schools. The overarching theme 
for the intervention for the primary 
school setting is based on engaging 
parents in an easy and risk reducing 
way to walk to school, to fit around their 
lifestyles and needs. 

Challenges

To engage the school children through 
fun visual communication which would 
also involve individual and shared 
rewards. The visual language needed 
to reflect the fun, interactive and 
accessible concept of the Change 
to Walking Program. Stemming from 
consultations with various stakeholders 
in a co-design setting. From parents, 
teachers to the primary school 
students.

Result

An array of vibrant colour combinations 
were created, that were applied across 
the campaign materials. The various 
graphical elements of the identity were 
used in a mix of ways when applied to 
the poster designs, badges, stationery 
through to the apparel design worn by 
volunteers that were situated at various 
train stations. A snapshot of the pilot 
program results showed that 134 fewer 
cars were driven around schools, 84% 
of regular walkers are now walking 
even more, 81% of children were 
encourage to walk more because of the 
Change to Walking materials and 45% 
of children usually driven to school are 
now walking more!

Key responsibilities

— Creative direction
— Art direction
— Graphic design
— Identity application & rollout
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Key responsibilities:

SHOWCASING  
ARCHITECTURAL  
EXCELLENCE 
Haskell Architects

Problem

To redesign a well respected 
architectural firms digital brand identity. 
The website needed to showcase 
the mix of projects completed and 
in-development by the firm, and also 
act as a presentation device at client 
meetings. 

Working with a senior web developer, 
I was required to consult, re-design 
and develop a new digital presence for 
Haskell Architects, with direct insight 
from founder and GM Daniel Haskell.  

Challenges

The key challenges to this project 
were to convey the quality of work 
and service in a visual language that is 
clear and consistent using the existing 
brand identity, and creating additional 
graphical elements and typography 
system.

Result

The result is a clear information 
structure that has enhanced the digital 
presence of the firm.

Key responsibilities

— Stakeholder management
— Art direction
— Design
— Wireframing
— Prototyping
— UX design
— UI design
— Workshop facilitation
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DAIRY MATTERS, RECIPES,  
PRODUCTS & QUESTIONS
Dairy Australia (Versa Agency)

Problem

Dairy Australia had just gone through 
a major rebrand across all print 
touchpoints which needed to be 
translated to digital. Specifically their 
consumer website and also a campaign 
site which would be a database of 
information about the ethics, products 
and industry of dairy.

Challenges 

Desiging a digital visual language 
based on the print design system 
already in place. 

Result

The result is a clear information 
structure that has enhanced the digital 
presence of the national industry body 
website. Creating a range of visual 
hierachies across the two websites 
which keep the user informed  
and interested.

Key responsibilities

— Art direction
— UI design
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Client: Ricarica! - South China Coffee Company Brand Identity

Thank you.

hello@petertrigar.design
petertrigar.design




